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[image: image4.jpg]Still not using recycled paper?
We're stumped.

Next time use paper made from paper, not trees.

To get the buzz on where to buy recycled paper, call our hotline at
1-800-533-8414, or visit our website at www.ReduceWaste.org

A MESSAGE FROM THE SoLID WASTE COMMISSION AND THE CITIES OF SANTA CLARA COUNTY.
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Buy Recycled Paper

November 1-15, 2001
Campaign Recap

OVERVIEW

The public seems to be well aware of the importance of recycling paper, but generally lacks awareness about the necessity of creating a demand for paper products made from recycled materials.  In an effort to educate the public about the importance of buying paper made from paper, instead of paper made from trees, the Bay Area Recycling Outreach Coalition (BayROC) developed a regional campaign to tout the benefits of buying recycled paper products.  

The “Buy Recycled Paper” campaign was originally introduced in 2000 in a collaborative effort by Santa Clara County, Alameda County, and San Mateo County.  In the first year of the campaign, the three counties developed the creative materials and launched a multi-media campaign for the two weeks prior to America Recycles Day, November 15, 2000.  2001 marked the first year for the regional BayROC “Buy Recycled Paper” media campaign, with radio media and promotions, and print advertising outreach, all scheduled in conjunction with America Recycles Day. Radio promotional events occurred concurrently throughout the Bay Area on November 15th to help increase awareness of America Recycles Day, and encourage the use of recycled paper products.  

For 2001, Kinko’s was recruited as a corporate sponsor for the campaign. They contributed to the media campaign and provided venues for radio-sponsored promotional events throughout the Bay Area.

Carl and Manor Advertising solicited bids from some of the top radio stations in the area.  We requested that stations put together a comprehensive package that included an excellent spot schedule and an on-site promotion at an area Kinko’s.

We aired BayROC’s existing “As the Chainsaw Turns” spots, plus received a multitude of promotional announcements. In addition, each radio station in the buy hosted an event at a Kinko’s location on November 15th.

New to the campaign this year was the BayROC web site www.BayAreaRecycling.org designed and executed by Carl & Manor Advertising.  The web site was established to provide a common ground for access of information (by the public, the press, and the jurisdictions / participants).  

MEDIA SUMMARY

	 
	 
	# of Promos/
	Gross
	 
	 
	 

	Station
	# of Spots
	Sponsorships
	Impressions
	Reach
	Frequency
	Total Cost

	KISS 98.1 FM
	43
	24
	542,400
	169,400
	3.2
	 $10,257.00 

	KFOG 104.5/97.7 FM
	56
	61
	415,500
	143,276
	2.9
	 $  8,270.70 

	STAR 101.3 FM
	59
	14
	1,204,300
	376,344
	3.2
	 $11,028.00 

	KOIT 96.5 FM
	42
	24
	814,800
	198,371
	4.1
	 $  9,288.00 

	KARA 105.5 FM
	128
	44
	515,800
	73,686
	7.0
	 $  7,021.87 

	KRTY 95.3 FM
	148
	33
	568,700
	54,162
	10.5
	 $  7,010.00 

	KUIC
	41
	43
	
	
	
	 $  4,163.00 

	TOTAL
	517
	243
	4,061,500
	 
	 
	 $57,038.57 

	
	
	
	
	
	
	

	Gross Impressions By County
	
	
	
	
	

	Alameda
	115,040
	
	
	
	
	

	Contra Costa
	753,608
	
	
	
	
	

	Marin
	142,164
	
	
	
	
	

	Napa
	61,226
	
	
	
	
	

	San Francisco
	1,072,038
	
	
	
	
	

	San Mateo
	560,067
	
	
	
	
	

	Santa Clara
	903,499
	
	
	
	
	

	Solano
	198,519
	
	
	
	
	

	Sonoma
	255,339
	
	
	
	
	

	TOTAL
	4,061,500
	
	
	
	
	


RADIO STATIONS & PROMOTIONS

The results of the promotions produced a mix bag of results.  The stations provided exceptional services for the events and Kinko’s was very gracious about supporting the events on site.  The events attracted professionals, students and families by offering a wide variety of prizes, food and entertainment.  Copy points about America Recycles Day and Buy Recycled Paper, as well as copies of radio scripts, were provided to station DJs for their live call-ins.  

KARA 105.7 FM

Format: Today’s Hits, Yesterday’s Favorites

Coverage: Comprehensive coverage of the South Bay area.

On-Site Event: KARA hosted a 2-hour remote from noon to 2pm at the downtown San Jose Kinko’s on San Carlos, near San Jose State University.  Barbecues Galore hosted a free barbecue that helped draw people to the event. KARA also provided prizes for the event.  Participants threw balls made of recycled paper through the center of the KARA target to win gift certificates from retailers and tickets to area events.  The event had a fair turnout that included professionals and SJSU students.  And free food is always a good draw.

KRTY 95.3 FM 

Format: Country

Coverage: Comprehensive coverage of the South Bay

On-Site Event: KRTY hosted a 2-hour remote at the Santa Clara Kinko’s in the Mercado Shopping Center.  The site was selected for its proximity to area business parks, lunchtime restaurant customers and Highway 101. The KRTY event package included the 25-foot “Rollin’ Radio,” a giant trailer that looks like a radio!  KRTY also provided giveaway items, including CDs, gift certificates and more.   The turnout for the KRTY remote was disappointing.  Even with the excellent locations, traffic and customers at the center itself were minimal.

KFOG 104.5/97.7 FM

Format: Album Oriented Rock

Coverage: KFOG has comprehensive Bay Area coverage from the two signals (104.5 & 97.7 FM). 

On-Site Event: The Fabulous Fogmobile visited the Union City Kinko’s, at 30900 Dyer St., for 2 hours.  The station provided CDs, concert tickets and other prizes at the site.  KFOG has a loyal following of listeners.  The station itself does quite a bit of promoting to “Fog Heads,” through direct mail and internet.  According to KFOG, the event was a success, with a steady stream of visitors to the event.

In addition to the event, KFOG posted a banner on their website linking to BayROC’s “Buy Recycled Paper” website.

KIOI 101.3 FM 

(Star 101.3)

Format: 80s, 90s & Now

Coverage: Star 101.3 has the most powerful signal in the west, reaching as far north as Napa and Sonoma, south to San Jose and east to the Stockton and the Central Valley.

On-Site Event: Star 101.3 was on-site for a 2-hour van appearance at the Millbrae Kinko’s, 365 Broadway St.  Star was on-site with a recycle bin urging people to come in with paper to be recycled.  Contestants were eligible for a variety of prizes provided by the station.  In addition to the van appearance, Star 101.3 provided exposure for 2 weeks on their electronic billboard.  The billboard is located on Hwy 101 in San Francisco, visible to 200,000 commuters each day!  The BayROC logo and the “Buy Recycled Paper” message appeared on the board 430 times daily. 

KISQ 98.1 FM 

(KISS FM)

Format: Today’s R&B and Classic Soul

Coverage: KISQ has comprehensive coverage in the San Francisco, Peninsula and East Bay areas.

On-Site Event: The KISS Groove Crew hosted a 2-hour event with the KISS FM Groove Van at the San Mateo Kinko’s, 480 E. 4th Ave.  Listeners were urged to bring in proof of purchase of recycled paper products for a chance to win listener packages.  The KISS Groove Crew provided a high-profile event geared towards younger listeners.  However, the event didn’t seem to thrill the older patrons at the location.

KOIT 96.5 FM

Format: Lite Rock

Coverage: San Francisco-based KOIT reaches north to Marin County, east through Alameda and Contra Costa Counties and south to Santa Clara County.

On-Site Event: KOIT was on-site at the Fremont Kinko’s, 3898 Mowry Ave. for a 2-hour van appearance.  They were on-site urging people to come in with paper to be recycled, to be eligible for a grand prize drawing for an overnight stay in Lake Tahoe.  Between 40 and 50 entries were received at the event.  The excited winner of the drawing was 28 year-old Heather Herrick.

KUIC 95.3 FM

Format: Adult Contemporary

Coverage: Northern Contra Costa County through Solano County 

On-Site Event: KUIC hosted a 3-hour broadcast from the Walnut Creek Kinko’s, 1909 Mt Diablo Blvd.  The radio station supplied prizes such as concert tickets, CDs and dinners.  KUIC is an active station in the area, with coverage of the North Bay and northern Contra Costa County.  The station pulls out all the stops to promote their events and sponsors.  Their event at the Walnut Creek Kinko’s had a moderate turnout, with the station effectively attracting our core market.  
2001 CORPORATE SPONSOR - KINKO’S 

Kinko’s was recruited as a corporate sponsor for the campaign.  As an environmentally conscious company, they were a natural fit for a program about recycled paper, and they were eager to be part of it.  Kinko’s contributed $5000 to the media campaign in exchange for a tag on the radio spot.

Kinko’s also selected stores on the Peninsula, in the South Bay, and East Bay to serve as venues for radio-sponsored promotional events for America Recycles Day.  A change in Kinko’s personnel prior to the events prevented BayROC from exploring more opportunities with Kinko’s and also delayed communication regarding events at Kinko’s locations, but we see this as a surmounted obstacle, and an opportunity for increased sponsor participation in future campaigns.

WEB SITE

New to the campaign this year was the BayROC web site www.BayAreaRecycling.org designed and executed by Carl & Manor Advertising, hosted by Alameda County.  ACWMA sponsored the development of the web site, which was established to provide a common ground for access of information (by the public, the press, and the jurisdictions / participants).  Information posted included:

· Press release 

· Articles for publication

· Camera-ready print ads in PDF format

· Radio spot in MP3 format

· Link to detailed “Buy Recycled Paper” information on the San Mateo County RecycleWorks.org web site.

· Links to participating jurisdictions’ web sites

All of this information remains on the web site and may be accessed and used by your jurisdiction at your discretion.  The web site remains active and will be updated for future BayROC regional campaigns.
PUBLIC RELATIONS

Carl & Manor Advertising worked with a public relations firm to write press releases and compile information for the press kits for the 2001 Buy Recycled Paper campaign.  Included in the press kits were articles related to recycled paper, a news release, and a list of our promotional events taking place on November 15th for America Recycles Day.

All public relations materials were posted to the BayROC web site, and jurisdictions were notified via email regarding the new web site and the information available there.

Press kits were mailed to major daily newspapers throughout the 9 Bay Area counties.

PRINT ADVERTISING & ADDITIONAL JURISDICTION PARTICIPATION
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Print ads entitled “Stumped” (from the previous year’s campaign) were posted on the web site in various sizes, and several jurisdictions placed ads in their local papers.  

ALAMEDA COUNTY
· ACWMA hosts the BayROC web site, and sponsored the development and design of www.BayAreaRecycling.org.

· ACWMA sponsored the updating of “Stumped” print ads for this year’s campaign.


CONTRA COSTA COUNTY
· The Central Contra Costa Solid Waste Authority ran the “Stumped ad” in the East Bay Business Times September 7 and October 5, 2001. 

· The CCCSWA, Contra Costa County unincorporated, San Ramon, Martinez, Antioch, Pittsburg, Concord and West Contra Costa Integrated Waste Management Authority jointly sponsored the “Stumped ad” in the East Bay Business Times on December 14, 2001, and January 14 and March 29, 2002. 

MARIN COUNTY

NAPA COUNTY

SAN FRANCISCO CITY/COUNTY


SAN MATEO COUNTY
· Ran “Stumped” ads in the San Mateo County Times.
· Ran “Stumped” ads in movie theaters throughout San Mateo County.

· Had a prominent link on the home page to their comprehensive section on buying recycled paper. 

· Provided information for the “Buy Recycled Paper” page’s “More Information” link on the BayROC web site, via link to their thorough buy recycled paper section.

· San Mateo County offers free posters that promote recycled paper to anyone in the county for placement over their copy machines.

CITY OF MILLBRAE 

· Ran ads in the Millbrae Sun-Independent newspaper on November 10th and 13th.

· Ran a public service announcement (PSA) on their local Channel 26 television station.

· Participated in the Kinko’s on-site radio promotion with STAR 101.3 FM, and conducted a variety of other activities, such as designing and placing “buy recycled” displays at local stores that sell recycled products. 

· Submitted the press release to their local papers (5 publications).

· Were instrumental in getting a photo and by-line in the Millbrae Sun-Independent newspaper from the Kinko’s event.
· Ran an article in the Chamber of Commerce newsletter, where they write a monthly Green Corner column.
SANTA CLARA COUNTY
· In addition to the regional media buy, Santa Clara County placed the “As the Chainsaw Turns” radio spot on KARA 105.5 FM, KRTY 95.3 FM, KFOG 104.5/97.7 FM, KISQ 98.1 FM, KOIT 96.5 FM and KIOI 101.3 FM.  A total of 682 paid spots and PSAs ran between November 1st-15th delivering a total of 243.5 gross rating points.
SOLANO COUNTY

SONOMA COUNTY
· Sonoma County Waste Management Agency ran 149 spots on four local radio stations: KMGG 97.7 FM, KSRO 1350 AM, KRPQ (Q105) FM and KMHX (The Mix) 104.1 FM. Their schedule delivered an average 4.0 frequency during the campaign period.
· The Sonoma County Waste Management Agency added a banner on their home page www.recyclenow.org with the “Stumped” ad and provided links to the BayROC and America Recycles Day web sites.  They also added a new web page dedicated to sources for purchasing recycled office and copy paper in Sonoma County.
Carl & Manor Advertising understands that many other jurisdictions participated in the print campaign, but we were not notified of their specific activities. If anyone would like to be recognized for their participation, please forward details to: postmaster@carlandmanor.com and we will issue an addendum to this report.

CONTRIBUTION SUMMARY

A combined total of $152,476 was contributed for BayROC’s 2001/2002 regional campaigns.   Contributions were utilized for media, public relations, creative development and web site creation for the 2001 Buy Recycled Paper, and the 2002 Save Money and the Environment, Too campaigns.  A total of  $60,701 was allocated to the Buy Recycled Paper media and public relations campaign.

Thank you to the following jurisdictions and businesses for their generous contributions and dedicated participation!

ALAMEDA COUNTY

ACWMA 

City of Berkeley

City of Dublin

City of Fremont

City of Hayward

City of Newark

CONTRA COSTA COUNTY

Contra Costa County

City of Concord

City of Martinez

City of San Ramon

Central Contra Costa Solid Waste Authority

West Contra Costa IWMA

NAPA COUNTY

City of Napa

SAN MATEO COUNTY

San Mateo County

Town of Atherton 

City of Belmont

City of Burlingame

City of East Palo Alto 

City of Foster City

Town of Hillsborough

City of Menlo Park

City of Millbrae

City of Pacifica

City of Redwood City

City of San Carlos

SANTA CLARA COUNTY

Santa Clara County

City of San Jose

City of Cupertino

City of Gilroy

City of Milpitas

City of Sunnyvale


KINKO’S

SUMMARY

The 2001 Buy Recycled Paper campaign was an exciting cooperative effort between cities, counties and a corporate sponsor.  The media buy generated more than 4 million gross impressions, and promotional events helped to bring added awareness of America Recycles Day and the need to “Buy Recycled Paper.”  

Having Kinko’s as a corporate sponsor not only added to the media budget, but also added an implied endorsement of recycled paper products by this reputable and well-known company.  For 2002, BayROC will explore another partnership with Kinko’s, and try to develop new partnerships with paper suppliers (wholesale and retail), and manufacturers.

Please plan a contribution to BayROC’s regional 2002 Buy Recycled Paper campaign, and consider how your local participation in the campaign can increase awareness of the importance of “closing the loop” and creating demand for recycled paper products. Your contribution allows each message to reach a larger audience, and with greater impact.  Your participation at a local level further strengthens the synergy of the regional message, and allows you to provide information that is relevant to your constituents, directly related to the regional campaign.   

Take advantage of creative materials made available to you, and the media buying power of BayROC to stretch your marketing budget and achieve your outreach goals for 2002/2003. 
